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WHAT YOUR
CUSTOMERS SAY...

recent survey of our readers showed that have an immediate application and want more
when they have an immediate need for a information, what are you most likely to do?”
product, they pick up the phone and call for

information.

Telephone response sells products now. A Q “When you see a product advertised for which you

Phone 88.4¢
Circle a bingo 11.6%

Source: EE Times 1990 Reader Response Study.
1543 questionnaires, 47.5% response
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WHAT YOUR
SALES PEOPLE SAY...

And, in another recent survey conducted by “How would you rate the value of each
EE Times, manufacturers’ sales reps -- your of the following leads from trade
sales people - told us that phone calls are the publications?”’

most valuable type of sales lead they receive
and, in fact, convert more often to sales than
any other type of lead - by a factor of 5 to 1.

Very Valuable (Always follow up)

Phone leads 86%
“Does the type of sales lead from trade publi- Fax leach | 9%
1 ;l?
cations affect the way you follow up! Coupons 2779%
Bingo leads 23%
Yes 86% = ’
“In your experience, which of these
advertising leads (from trade publications)
convert most often to sales?”’

No 14%

Phone 74%

Fax
Bingo

Source: EE Times 1990 Study of Manufacturers’ Sales
Reps. 547 questionnaires, 44.1% response. Coupons _




ADD A PHONE
NUMBER TO YOUR
AD AND PUT YOUR

AD IN EE TIMES.

Here’s the bottom line. Phone calls produce
more sales because hot prospects phone when
they’re ready to buy. And EE Times can make
your phone ring better than any other trade
publication in the electronics industry. That’s
because, first, EE Times is the best-read pub-
lication in the industry. And second, because
EE Times 1s a newspaper. News has power.
News generates a sense of urgency, a sense of
immediacy, a call-to-action environment that
carries over to your advertising message and
makes your prospects react.

But don’t just take our word for it. Listen to
what some of our advertisers have to say:

€€ It has been our experience that tele-

phone calls generate the hottest and

most qualified leads. These are the

leads that convert most consistently

into sales. And when it comes to leads,

EE Times generates more qualified

leads than any other publication we

use, actually drawing 2 to 1 over the
others. 2 9

... Integrated Device Technology

€€ Our conversion to sales ratio jumped

five hundred percent after we adver-
tised in EE Times. Not only did we
get more leads from Times, but when
our sales managers followed up on
these leads they found that more than

25 percent of them converted into real

sales. That’s astonishing. When we ran
in the other publication, our conver-
sion to sales ratio was less than 5 per-
cent. 29

... Mosaic Semiconductor

€€ Not only do we get more calls from
our ads in EE Times, but more calls
turn into sales and that’s what
counts. 2 9

... CAD Software

€ € EE Times had our phones ringing the
minute the ad hit. 2 2
...SGS-Thomson

€€ The day after the ad broke, the phone

started ringing. We saw for ourselves

the effectiveness of our ad in EE

Times. We heard it again and again --
We saw your ad in EE Times.? 9

... Linear Technology Inc.

€ € The first week we ran our ad in EE
Times, we received over 100 phone

calls a day. 22
... Data Translation

€€ We've not only gotten more response

than we projected, we've gotten a
higher percentage of qualified leads. ? ?

... Carol Cable Co.
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EE Times Sales Offices

New York

600 Community Drive
Manhasset, NY 11030
(516) 562-5000

Irvine

19200 Von Karman
Suite 360

[rvine, CA 92715
(714) 851-2022

Newton

7 Wells Avenue
Newton, MA 02159
(617) 630-3333

i Chicago
Boulevard Towers
Suite 1826
225 N. Michigan Avenue
Chicago, IL 60601
(312) 946-6600

San Jose

1054 Saratoga-Sunnyvale Rd.
Suite 204

San Jose, CA 95129

(408) 725-4300

Dallas

5151 Beltline Road
Suite 329

Dallas, TX 75240
(214) 661-5673

Los Angeles

1849 Sawtelle Blvd.
Suite 650

Los Angeles, CA 90025
(213) 473-9641
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